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Bolder graphics
Intricate shapes, logos, fonts, and text boxes are 
dumped in favor of broad fields of stark colors, 
standardized product logos, and minimized copy 
blocks in a single family of fonts (Avenir). 
Shampoos and conditioners are color keyed to 
each other. The basic shampoo is the strong solid 
color, with white text. A light shampoo is a light 
screen of the same color, with solid-color text and 
logos. The matching conditioner is a reverse of 
the basic shampoo, with color elements over 
white. Each design requires only two ink colors, 
to minimize cost. An entire family of products, 
such as Revita/LT/COR, uses the same two colors, 
to minimize cost further.

Universal appeal
These designs could possibly become universal 
packages good around the world because they 
contain only lowest-common-denominator mar-
keting claims that appear to be passing muster in 
Canada, Europe, and China. When some ministry 
of health requires some new disclosure or lan-
guage, the back panel is preplanned with a big, 
clean, white, rectangular box over which a label 
fits easily. A new automatic bottom will be engi-
neered to speed assembly.

Friendlier text
Long pseudopharmaceutical copy that offends 
foreign ministries of health and confuses salon 
operators is distilled into a handful of cosmetic, 
bullet-style features and benefits — in a legible 
11-point size — with English on the right panel 
and a second language (French or other) on the 
left. The French shown here is placeholder text 
translated by a web site.

Divine Simplicity Project
New prototypes of square boxes with matching labels feature simpler graphics and simpler text for simpler production

REVITA®

Distributed by / Distribué par : DS Laboratories Inc.
1602 Alton Road, No. 374, Miami Beach, FL 33139 USA
www.dslaboratories.com
DS Laboratories is a subsidiary of DS Healthcare Group (DSKX).
DS Laboratories est une filiale de DS Healthcare Group (DSKX).
Made in USA / Fabriqué aux E.-U.

180 ML / 6.1 FL OZ ℮

DIRECTIONS / MODE D’EMPLOI

Apply Revita with a gentle massage, leave it 
on the scalp for one to two minutes, and rinse. 
Repeat and leave it on for three to five minutes. 
Follow with a high-quality conditioner if desired. 
For best results, use at least five times per week. 

Appliquer Revita avec un massage doux, 
laissez-le sur le cuir chevelu pendant une à deux 
minutes et rincez. Répéter et laissez-le pendant 
trois à cinq minutes. Suivre avec un condition-
neur de qualité si vous le souhaitez. Pour de 
meilleurs résultats, utilisez Revita au moins 
cinq fois par semaine.

PRECAUTIONS / PRÉCAUTIONS

This formula is contraindicated in individuals with 
a history of sensitivity reaction to any of its compo-
nents. Discontinue if hypersensitivity is noted. 
DS Laboratories performs continuous research 
and development to benefit customers, so ingre-
dients, texture, or color may vary without notice.

Cette formule est contre-indiqué chez les per-
sonnes ayant des antécédents de réaction de 
sensibilité à l'un de ses composants. Interrompre si 
l'hypersensibilité est remarquée. DS Laboratories 
effectue la recherche continue et le développement 
au bénéfice des clients, tant des ingrédients, 
texture ou couleur peut-être varier sans préavis.

INGREDIENTS / INGRÉDIENTS
Deionized water, sodium lauryl sulfoacetate, disodium laureth sul-
fosuccinate, sodium lauroyl sarcosinate, cocamidopropyl hydroxy-
sultaine, sodium cocoyl isethionate, PEG-150 distearate, cocamide 
MEA, cocamidopropylamine oxide, di-PPG-2 myreth-10 adipate, 
glycol distearate, amodimethicone, C11-15 pareth-7, caffeine, aro-
ma, polysorbate 20, cinnamidopropyltrimonium chloride, PEG-12 
dimethicone, emu oil, Aspalathus linearis (rooibos) leaf extract, hy-
drolyzed soy protein, hydrolyzed wheat protein, laureth-9, Malus 
domestica fruit extract (procyanidin B-2), polyquaternium-70, citric 
acid, Arctium majus root extract, dimethyl sulfone (MSM), ornithine 
hydrochloride, wheat amino acids, acetyl cysteine, acetyl methi-
onine, acetyl tyrosine, arginine, biotin, calcium pantothenate, ci-
trulline, inositol, niacinamide, Panax ginseng root extract, panthe-
nyl ethyl ether, polyquaternium-10, polyquaternium-11, sodium ci-
trate, taurine, dipropylene glycol, glucosamine hydrochloride, mag-
nesium chloride, magnesium nitrate, milk protein, tetrasodium 
EDTA, trideceth-12, methylchloroisothiazolinone, methylisothiazoli-
none, zinc gluconate, yellow 5, copper tripeptide-1, lactose, ethylbi-
siminomethylguaiacol manganese chloride (EUK-134), orange 4

SHAMPOOING À HAUTE 
PERFORMANCE

Pour les hommes et les femmes 
qui veulent des cheveux plus long, 
plus fort, plus épais

Formule unique, douce et puis-
sante de recherche de pointe

Soutien de cheveux et le cuir che-
velu de procyanidin B-2, peptides 
cuivre, antioxydants, caféine, 
acides aminés, biotine et composés 
plus éprouvées

Vitalité, densité et résistance à 
la traction sans drogues ni sulfates

Shampooing parfait pour appareil-
ler avec traitements de cheveux-
restauration

Grande douceur et parfum agréable

HIGH-PERFORMANCE
SHAMPOO

For men and women who want 
longer, stronger, thicker hair

Unique, powerful, gentle formula 
from cutting-edge research

Potent hair and scalp support from 
procyanidin B-2, copper peptides, 
antioxidants, caffeine, amino acids, 
biotin, and more proven compounds 

Vitality, density, and tensile strength 
without drugs or sulfates

Perfect shampoo to pair 
with hair-restoration treatments

Great softness and pleasant scent
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Shampoo

Big product logo flush right, 
allowing slogan to be both 
horizontal and big.

Big bold color coverage
for maximum brand ID.

Silver foil option on top by 
saving on ink: only two colors.

Bottom footer for continuity 
with current package designs.

Everything in English 
plus a second language.

Same design, box and bottle, 
for brand reinforcement.

Elements consistently in the 
same places on each product.

Back panel preplanned 
to take a label easily.
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HIGH-PERFORMANCE 
SHAMPOO FOR 
LONGER, STRONGER, 
THICKER HAIR

SHAMPOOING
À HAUTE PERFORMANCE
POUR DES CHEVEUX
PLUS LONG, PLUS FORT, 
PLUS ÉPAIS
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®

HIGH-PERFORMANCE 
SHAMPOO FOR 
LONGER, STRONGER, 
THICKER HAIR

SHAMPOOING
À HAUTE PERFORMANCE
POUR DES CHEVEUX
PLUS LONG, PLUS FORT, 
PLUS ÉPAIS

Photorealistic image 
of the proposed Revita 
box and bottle

Trim 180 ml (Chinese) label 4.8750 x 5.8125 in. (no overlap)
Trim 180 ml (Mexican) label 4.3750 x 6.1250 in. (no overlap)


